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Biying, the
basketball-first
betting company



Brand Values

Basketball First

It's where we started and
we're 100% dedicated to it.

Authentic
Keeping-it-real, no BS.

Exacting
Like elite athletes, we demand the
highest standards from ourselves.

Trustworthy and Respectful
Customer privacy is paramount.
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Brand Personality

Dynamic, Smart, Streetwise

An intelligent ‘baller’ at the top of
their game.

Passionate, a winner, but relaxed
after the match.

Very self-assured but not arrogant.

Youthful and stylish - like NBA
players - not only big in size and
capabilities, also big on fashion.
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Modern

Serious Fun

Traditional
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Tone of Voice

We are basketball experts. We speak
stats, with slang, but remain respectful.

Our customers are also experts, and we
speak to them as equals. (We make our
customers feel like ‘the best’.)
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Tone of Voice

Streetwise

Our tone of voice
is an extension of the
brand’s personality.

Dynamic

Vibrant
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Tone of Voice

Vibrant

Use strong verbs and
punchy sentences

Avoid use of soft
or warm words

Avoid passive phrases

Clear
Get straight to the point

Choose short words over
longer or complicated ones

Replace adjectives with
stronger nouns and verbs

Witty

Authentic use of slang
Avoid offensive humour

Include surprise humorous elements
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Tone of Voice

Brand Name

« @R in Mandarin, Biying in English.

«  We do not combine Mandarin and English in text. (Never #4mBinre.)
« In English we capitalize the first letter: Biying. (Not BFANG or Bi¥ing.)

Banner Copy
« Every banner should have two lines header and two lines sub-headers; No CTA

« Maximum characters each header: 5; each sub-header: 11 (Z5451: &R 6% iR faR iR i1 /KR =551,8885TAB)

Numbers

* All numbers are written in numerals, with units - as words - following:

Date and Time: 202243A828H17:00 (dtmA(E))
Frequency: 10E 250k 7 Zh fig ks
Currency: 60,0007t, 1,3887t (Use comma every three digits)
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Tracy McGrady

Biying Brand Ambassador

Seven-time NBA All-Star
Seven-time All-NBA selection

Two-time NBA scoring champion
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Our Customer Preferences

A Two-Slide Overview...
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Our Customers’ Gaming Preferences

Slots
10%

Rough visualisation based
on combined data for
Actives/Turnover/Profit

Live Casino
30%

Sports
60%
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Our Customers’ Sports Betting Preferences

Everything else
Esports 5%
Rough visualisation based Fabie Tolhis - 2%
on averaged data for A
Actives/Turnover/Profit

Tennis
6%

Football
38%

Basketball
44%
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Our Colours
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Core Colour Palette

Biying Red, Biying Gold, black and white are our core brand colours.

Biying Red

Hex: e20613

RGB(226, 6, 19)

CMYK: CO M100 Y100 KO
Pantone 485 C

Biying Gold

Hex: e9b01f

RGB(233, 176, 31)
CMYK: C9 M32 Y92 KO
Pantone 7409 C

Black
RGB(O, 0, 0)
CMYK: C60 M40 Y40 K100

White
RGB(256,256,256)
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Colour Palette: Shades

000

Hex: c90614
RGB (201, 6, 20)
CMYK: C14 M100 Y100 K5

Hex: ef0717
RGB (239, 7, 23)
CMYK: CO M100 Y100 KO

Hex: 630209
RGB (99, 2, 9)
CMYK: C34 M100 Y93 K54

Hex: a2050e
RGB (162, 5, 14)
CMYK: C24 M100 Y100 K20

0000

Hex: eObf7e
RGB (224, 191, 126)
CMYK: C12 M23 Y58 KO

Hex: fcbe21
RGB (252, 190, 33)
CMYK: C1 M27 Y97 KO

Hex: déalilc
RGB (214, 161, 28)
CMYK: C17 M36 Y100 K1

Hex: 855f00
RGB (133, 95, 0)
CMYK: C39 M56 Y100 K25

Hex194919
RGBi25¢25, 25)
CMYK: C73 M67 Y65 K79

Hex: 707070
RGBT 25 1 82 2
CMYK: C57 M48 Y48 K15

Hex: b2b2b2
RGB (178, 178, 178)
CMYK: C31 M25Y25 KO

Hex: e2e2e2
RGB (226, 226, 226)
CMYK: C10 M7 Y8 KO
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Accent Colours

9000000

Teal

Hex: 06e2d5
RGB (201, 6, 20)

CMYK: C14 M100 Y100 K5

Blue

Hex: 1f58e9
RGB (31, 88, 233)
CMYK: C83 M67 YO KO

Purple

Hex: 6706e2
RGB (1083, 6, 226)
CMYK: C74 M82 YO KO

Light Purple

Hex: bO1fe9
RGB (176, 31, 233)
CMYK: C51 M82 YO KO

Pink

Hex: e20681
RGB (226, 6, 129)
CMYK: C5 M100 Y9 KO

Orange

Hex: e94b1f
RGB (233, 75, 31)
CMYK: C3 M86 Y100 KO

Lime Green

Hex: bde91f
RGB (189, 233, 31)
CMYK: C31 MO Y100 KO



Typography
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Typography

Brand Text Font

Noto Sans CJK SC

ANEME
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Styles
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£TF X ALREPTB RS BIER & N
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Regular 400 at 21px
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Headline Font

SJzongyil20

Normal

Outlined (Figma)
240px/240px [size/leading]
Stroke: 24px (Outside)
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Image Strategy

Shape | Colour | Texture

SR 2'v NG



!Iaﬂ‘-ff-l BIYING



Image Strategy - Shape
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Shape

We use the outline of the Biying logo as a holding element behind imagery.

Our Logo Its Underlying Shape... ...As Holding Element

XXXXXXX XXXXXXX XXXXXXX
XXXXXXX XXXXXXX XXXXXXX
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Shape

It is a consistent echo of the
brand but can be used in a
playful manner... a) Solid Colour b) With Texture

XXXXXXX XXXXXXX

XXXXXXX XXXXXXX

c) Multiple, Offset d) Split (TvT) e) As Negative Space

XXXXXXX XXXXXXX XXXXXXX
XXXXXXX XXXXXXX XXXXXXX
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Image Strategy - Colour
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Colour - General

Vibrant and colourful sports/product imagery is generally displayed like this:

Sports Slots Live Casino
Red Gold Black

MEMPHIS

GRIZZLIES
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Colour - Exceptions

We are dynamic - if we need to adapt something - we do.

Below examples where the background colours deviate - but we
include the segment colour in the artwork.

(Below left: Australian Open has a strong association with a particular
blue but we still include red elements for sports. Below right: slot
game using its own, purple, background image but we include a gold
slots element.)

L B AR B R B AR 2N K A J

XXXXXXX XXXXXXX
XXXXXXX XXXXXXX
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Colour - Exceptions

Cross sell
Background to be associated with segment being promoted but we
include elements in the from segment colours.

XXXXXXX XXXXXXX
XXXXXXX XXXXXXX
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Image Strategy - Texture
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Texture

We use textures to add richness and variety to the artwork. Textures
can be urban (street) or related to the product.
Ground/tarmac/court textures echo our authentic brand value.
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Texture

We include items from our library of secondary

shapes and patterns to add a dynamic feel...
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Examples
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Example Promo Artwork (1 of 2)

XXXXXXX XXXXXXX XXXXXXX
XXXXXXX XXXXXXX XXXXXXX

XXXXXXX XXXXXXX XXXXXXX
XXXXXXX XXXXXXX XXXXXXX
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XXXXXXX XXXXXXX XXXXXXX
XXXXXXX XXXXXXX XXXXXXX
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Example Promo Artwork (2 of 2)
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XXXXXXX XXXXXXX XXXXXXX
XXXXXXX XXXXXXX XXXXXXX

XXXXXXX XXXXXXX XXXXXXX
XXXXXXX XXXXXXX XXXXXXX

XXXXXXX XXXXXXX XXXXXXX
XXXXXXX XXXXXXX XXXXXXX
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Example Landing Page
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VIP
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Example Artwork

Rose Gold is the colour for VIP comms
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[ Thank you ]
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